IG INTERVIEW

It 15 very early (O outling the expec-
tations. Fowever, recent trends cléar-
v suggest that the Indian gold mas-
ket Is poised for another nobust vear
ahead given the sirong growih rates,
o] MmOTIsoon and positlve Con
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Wiir(s focus area will continue o

Endia’y annual gold consumption |5
i the range of 650 (o 700 tonmes
Hiowever, last vear has Deen exoep-
tionial amd the aimbers an R sl
tor be much strosger than the past
With an annual cone-
sumption of over 201 per cent ol gald
produced globally, India is the largest
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of goid. However, in
tErmn of per Caplbla CONSUImipRion, it

1% mierely ot grams which ranks it
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remudiln on fewellery and invest
imeEmts, With regands 1o jewellery the
foscus will continue to remaln on
I"i,lll Pl © |'-r'|1rrr|;l-'-l.|| % l\.ll\."\'.;..:“\ R
Indlan artisans and create approprl-
ate platforms for showcasing Indian
‘l"'"'||"|”" o the world. In addition, the
concentration would be to help the
trade (o succeisiully Oey |.-|ll-|l- potd
jewellery brands. In the investmient
space, the dalm would be to create
more physical gold and gold-backed
investment options, and also to cre-
ate etficient and effective distriba
tion channels 1o feach the Indian
b halids,

SANJEEV AGGARWAL, MANAGING DIRECTOR
WORLD GOLD COUNCIL
SUB-CONTINENT, IN CONVI
SAVIA RAJAGOPAL ABOUT THI
AND THE VARIOUS MEASU

WGC), INDIA
RSATION WITH

GOLD INDUSTRY

RES TAKEN FOR GOLD

VOTY O, :_-:||||p.|r-|'LJ tey the other BIg
gor consumers like Dubai with 31,50
grams, Hong Kong 400 grams, 1%
1.50 grams and LK 1.20 gratng.

Both these markets are ghobal mas-
kets which ofter the mmvesiors and
consumers wider options o close
froan. Almost all ranges of branded
jewellery ane avallable and all the
:LI.‘.I!-||11|'. T IRVeLiimdent o :.'_ull.l are
avallable in these markets
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Mikddlke East market s similar
to the lndian market.
Whereas the US market s very
different. Consumeny picher
largely contemporary dosign

jewellery with a very hizgh
emphasis on designing and
Hrasds, In scaition, the making
changes, on jewellery ane alun
very high in the LS, ranging
frowmy 150— 200 peep Coril abaove

1he goid perice

The LS consmemes over S6l
400 tomnes of gold every vear
4-11111u||.'|.l. iy S50 tOaures
copsumed by the Middle East
a0, Lih por capita consumplion
% 150 grams, while Dubal s
1.5 prams

Mikckclle East markets gold con-
'|'|H'I'I|lrI.l i is very similar o
that of the [ndlan gobd mar-
ket Just Like din Disdia, gold B
an integral part of the social
stricture, every sockal event
like birth, marriage, birthdavs,
anniversries ¢, has 2 strong
preferenoe [of goid. Sinde
mdnt af the godd Bought s in
the form of jewellery, there Is
a very strong emotions] con-
nect with the artiches bought,
therelore, one will be not be
ot Eactually kn s g
that the demand for godd In
the Mickdbe East and [ndia is
sl driven by the love and
affeCtion fow the o
mctal
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sl at all, In fact, yellow gold
has ever and will never fose
its charm, respedtive of the
availzbility of other metals
ke platirem and white gold
This trend has alan been wil-

revsedd glohally

‘Auditions” s an International
Cenlid Jewellery Design
Competition initiated by
Anglo Gedd Ashanti
the largest gokd mining cofn-
pariles Im 2005, thils terna

e

thonal design contest was also
extended to India in partner-
ship with World Gold Councll
and Dvdamas, The objective of
the design contest v 1o infla-
cice the development of a
new c.Hn.'l{li-!‘_..' of “ethno con-
Pempsrany” designs foe today's
women motivate trade o
vl mode in 2ol jewellery
Gosigning In ofder 1O ensune
the fulfilment of the evolving
consumer’s need and thirdiy,
by bdenitily, PedoEriee and
motivate Indian design talen)
in Lorigars, deslen students
and howewives. A promineni
|I.H'h"| of juiget Rad thort-list
o the best 40 disigns which
are now being manufactured
Into sCtual goddd fewelleny and
which will be showcased In
ihe final event (o be held on
Slarch 24, 06 in Mumbai,
with First piine bBeing one kg of
;q_‘L"I-J.
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The obdective behind launch-
irg Gl Expresabons in the
Country was Lo I'A|IIGH-I-' |r'|l'
Indian coniumers, joweller
and disignens to the et Con-
temparany @od pEwellery
designs in the world which ks
the strength & Ilallan manu-
facturens. The Gold

I K feailora Ao e itient
with Lara Dutta has very pos
itvely impaciod the image of
gold fewellery in the country
by making It glamourows and
aspirational even amongs the
urhan Indian consasmer

Wil has been tiving to create
appropriate platformms to pro-
moie consumption of pobd al
all the Large podd conuuming
markets of lndia
Iw|p~. each ot to the nea r|:1:..'
srewallier towns Ln an organived
way. [ his was |r|'|:1|::u|'.|.-il Fry
oar limited pretence aoroe
the country, but the e
has bevn Very encouaging wo
far

This also

Lok lhllij._ Hoeld Fuas .|."|.'|J|j|.'| e
an attractive Investment desti-
natiod, amd it hat Decorme
mate MEECTe In the past few
virars matndy eecause of (18
inhedent strengths. Gaold s an
fdeal hedse againat inflatlon
and currency risk. Gold has
mero b negative oorrelation
wilh olhet sviet clais like
equity and bonds. Hence, it is
considered as an asset class by
the ivesiment community,



