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ITALIAN JEWELLERY IS A FORCE TO
RECKON WITH, IN THE INDIAN
JEWELLERY MARKET, FINDS OUT
SAVIA RAJAGOPAL




aver for thelr exuberance and passion
and these very qualities can be found in
all they do. italian jewellery & no excep-
tion o this rule, Fine detalling, sophisti-
cated designs and an unparaliel finsh —
are afl hallmaris of italan jewellery. and
of late, itakan jewellery & on its way to
finding popular appeal in the local indian
markel.

With India being one of the baggest
gold centres in the world, it's no surprise
that llahan pewellers look at India as a
growing market that has immense poten-
tial Andrea Turcato, CED, Vicenza Fiera
International, explaing “india is the
largest comsumer market in the world
angd high-end condumers ane asking for
miore fashisnable and high-qualdy jow-
etery, 50 we beleve that italian mana-
factwrers can find a good market here.”

Heediess to say, Indo-ltalian trade oo
has picked up in this segment. Al the
india Intemational Jewelery Show {IL5)
2006, the takany made their presence
feit with a pavillion dedicated solely to
Italian jewellers and this comprised par-
tcipation from 18 high-profile akan
companes tuth a5 Tecnigold, Rossano
O, Rasal Gemma, Penta Preziow,
amongst others. The Hallan Trade
Commission (ICE) too has played an
instrumental role in promaoting bilateral
trade. Commenting at a press meel held
at 115, Vittona AMecozel, Teade
Commissioner, ICE, stated, "Having bean
established gince 1971 in Mombai, the
Italian Trade Commission's primary func-
tion & Lo catalyse bilateral trade between
jewedlers in india and italy." He fusther
added that trade between the two
rabions was significant especially in the
area of gems and jewellery and more
italian companies are fooking inta enter-
ing the indian market.

What makes Italian jewellery such a
popular favourite In India — a country
that is no stranger to a fascination with
gobd? Arvwers Sanjeev Agarwal,
Managing Director, Wosld Gold Council,
India. “The Indian consumer today i
changing and wants different types of
jeweliery for different occasions,
Curmently, there's a gap In India in terms
of contemporary and stylised pieces, So
getting Italian jewellery into india & a

perfect fit between what the iRalans can
offer and what the Indsan consumes
wants.” Added to that, itakan designers
are studying the Indian market, identity-
ing the lastes of the consumerns hete and
then creating pieces that are uniquely
Italian but $till possess an clement of
Indian aesthetics

The italian gold industry plays a very
important role within the Itakan manu-
facturing industry. It accounts for 8.1 per
cent of the nabonal active trade balance,
a8 per statistics of the (CE. Tradmonally,
the italian jeweleny industry can be
looked at specifically with respedt Bo the
four moit important manufacturing cen-
tres, which are Vialenza, Vicenza, Arezzo
and Marcianise. Vicenza deserves special
mention as if is one of the key centres n
italy. It accounts For 1,826 Euros in gold
expart, Vicenza employs the maximum
ermployees followed by Arerzo and
Alessandria. With 1,118 gold companies,
and 11,200 workers, it has a turndver of
3.647 million Evros, and 37,5 per cent
turnowver for infemational markets,
Vicenza lewelery & known the warld
over and & promoted by the Vicenza Fakr
Authaority through various fairs beld
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throughoul The year. As far s exports
are concerned, Vicenza keads the pack
sccounting for the highest Malian
Goldimith's clusters' exports with
epproximalely 41 per cent, acconding
io FederOrali, while Arerra, Milana
ard Valenza folkowed with 35 per
cont, 12 ped cont and 17 per fenl
respectively

AMany companies belonging to these
regions are collaborating and sharing
informatian with their Indan counter-
parts. Still others are eyeing the mar
ket hete wath caution, However, It can
stall b i i all fairmess that the
Kakan jewellery sector s m fact paying
close attention to the developments in
the Indun sector, This can be gauged
froam the Tact that Erade fairs in India
are seeing higher rates of participation
from Itakan cormpanies. Also, the
indian market i witnessing the advent
of many IEthan manuficturen through

Initiatives such as those of the Warld
Godd Council, through its Gold
Expressions collection, wwhich has been
lainchied In assocation with Vicenza Fair
Authorities and D'damas Gold (as the
Indian retail partner). This year's colec-
tion offers the consumer a staggenng
400 pieces from the top italian manufac-
furers, which constitutes over S0 per cent
of italan gold pewellery, *Vicenza Fair
plays a dynamic rofe i the promotion of
the Itakan goldzmith pewelery ndustry,
representing gold ewelery manufactur-
g, machinery manufacturers and other
supplicrs of the industry, India has zhways
been one of the highest consumers for
gold and today, the Indun markel is
ready 1o witness the launch of interna-
tennally renoerned dedign collectons ™
said Turcato on the partnership with the
World Gold Couwncil,

With the kalians set to leave markin
the Indian markets, are local jpwellery
houses ready to face the heal? Or will
indan jewellers prevall? Been Viaidya,
ML, Rose Group of Companies, says,
*It's not itahan jewellery but good quaity
and strong design which the customer
aspires for in jewellery, | do not see [aliss
[Evwetiery per se as a thredt wWith the
Indian markel opening up, the benchmark
on quality and desipn will Leparate the
men fnom the boyis ™ Brave words of an
indication of things to come, time will
soan tedl, Till then, the consumer |s spoidlt
lor chodee and no one's complaining.
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