MOVING
RIGHT DIRECIION

SAVIA RAJAGOPAL AND IPSITA BASU REPORT ON THE
JUST-CONCLUDED INDIAN INTERNATIONAL JEWELLERY
SHOW (I1]5) 2006

B HE [NOIAM INTERMATIOMAL JEWELLERY SHOW (II)5) 208 was held
this swear from Mav 4 = 8 2006, at the A e WNSE l'-rrli'[r.l-. FrOUNs
i G r; Mumbai. This show, halled amongst the top five B2B

gem and jewellery trade fairs of the world, saw a congnegation of oner 25 (NK)

trade visitors from across the globe, The show witnessed dielegations fnom

countries as diverse as Thailand, Bangladesh, Hungary, Cyprus, Inan

Pakistan, Poland, Kuwait, Latin America, JII.:'I.'|I1_ Mexioo and newer entrants

from countriés like Italy, China, France, Honghong, Sri Lanka, Germmany,

Hungary, etc. That India has taken great steicdes in the global seiting was

aptly reflected by Bakul Mehta, Chalrman, Gem and Jewellery Expart
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Promotion
Council, India
(GIEPC) in hils
opening speech;
FToday, India’s
jewellery products
are at par with
leading centers in
terms of not jus
cpeality but-also
ifeslgn technolo-
gv. This has pos
Eively resulted in
the industry earm-
fng the trust angd
confidence of
Intermatiomnal Huy-
ers.” This state-
fenit 15 i L.n:'l.! |!_'|:i'
statistics which reflect that in the
calendar year 2003, India’s total
exRports of pems and jevwellery grew
fo 5 17 billion from $14.8 billion i
the previcus year. Additionally, the
export sales of cut and polished dia-
meonehs grew o 312,33 billion in
2005 from 5 14.8 billion in the pre-
VEOLES el

Orver the years, the fair has grown
as can be seen from the meager 25
participarnts in the Hest year of the
fair In 1985, to the 1,500 stalls that
participated in the fair this veir. The
fair has now elevated toa trade-only
evierit and has grown bigger and bet-
ter over the years, spread over a mas-
sivie 46 000 sg. feet, all seements of
the Lair were well represented such as
the couture segment, the mass poo-
cluced segment, gold and silver, pol-
ished stones mnging fom diamonds
to coloured gemstones: Trade pabli-
cations and educational institutlons
and associations also made their
presence fielt at the fain Although

TODAY, INDIA'S JEWELLERY PRODUCTS AR

the falr had 4 pooTer -l Cofm
paredd to previons vears, many
exhibibors noved that there wen
miore serfous buvers and that was
encouraging, Many atiributed the
poor crowd (o changing the dates on
which the exhibition was 1o be Feld
The venue suffered from a gamut of
prodems Tast vear due to surprise-
showers and 5o this vear, the venue
boasted of back up gererators amd
some other safety and security meas-
ures, Howewver, with most retailers
handling their peak seasons, the
gttendlance at the air was |ukewarm

Imaugurating the event, Shankier
simgh Vighela, Minister for Textiles
bor India, stressed upon the impor-
tance of the Indian gem and jew-
cllery mdustry, stating, “The DS of
the Indian macket lies in it rch tra-
diticinal jewellery, which s unigquoe in
berms of its cuts, desigos and crafts-
manship. The industry is also labowr
itttensive which resulis in increased
employment opportunities.” Special
mention in this regard has to be
made to the Indian dismond induos-
try which has emerped cléarly as the
wiorld leader with a 6tand 80 per
cent share of the world’s palished
market by value and volume respec-
fively. The imdustry itself emploss a
stagreting 1.3 million people directly
and as many as 25 000 units which
employ thowsands of workers undeg
oTe T,

To promate the IndustTy’s premiber
event, a host of special initlatives
were held such as the pre-event Golf
Meet that was held on the eve of the
falr, which was ||I||'|1HI ||:.' ._:||||:-:| Al a5
a networking platform between
exhibitors and wislbors. A sentimen
reflected by Navin Jashmnani,

Al FAR WITH LEADING

CENTERS IN TEEMS OF MNOT JUST OUALITY BUT ALSO DESIGN
[ECHNOLOGY. THIS HAS POSITIVELY RESULTED IN THE INDUSTRY
PARNING THE TRUST AND CONFIDENCE OF INTERNATIONAL BUYERS
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Covenor, Exhibition Committes,
GIEPC, "HJS 2004 is not only o plat-
form for networking and business
initiatives but a gamut of offerings.
The &vernt projects and prROImotes the
inherent strength of the [ncan Coem
and Jewellery industry.”
Additionally, there werne 16 seminars
that focussed on the trade ranging
from topics such as rétailing, soft-
skills in munning a business as well
as branding, product selection,
online sales, etc. A new feature of
115 this year was the Fashion Ristro,
which was dedicated to showcasing
product launches. Glamour and
style were well-represented with a
number of fashion shows held by
repubed brands, the 115 Gala
Fashion show displayed the best of
Indian jewellery while the Solitaire
Design Awards kept up the high
standards of the quality and creativi-
tv and presented the industry as its
The Mational Insttute of
Design (MID), India was given a plat-
form to showcase Indian design and
heritage with contemporary inter-
pretations o exquisite craftsman-
-.'||||:- lNeaditionasl Indian arts like
Rewa work, Theva work, Minakarl
found its place at 1]5 via the

i

‘Uniquely India Pavillion®

While the Indian gem and jew-
ellery industry has miadle good
prE@ress i the fedent |‘:l:|'!|:I ATy
more issues need (o be addressed.
Although Indis is o leader in the dia-
mond markets, policy measares need
o b in |r|.|-: B U0 CISire 1i-ll".l.il:|'|:||'l|||1_'!.'
inn the long-run. Crreater conneactivny
has io be maintained ERHN |.'I||f.-' =13
the trade involves international
activities. The trade also faces prob-
lems on account of stamp duty on
imports through alr, octrol and VAT
and exports which need attention.
Asoy, the need for a perimanent
venue for the fair has been Siressed
over and over again which has to be

given sefdous consideration, a8 a em-
porary venue throws up a lot of chal-
lenges in terms of infrastructune and
investmernts,

But the fact that 11]5 gives a plat-
form to jewellery industey bokh
nationally and intemationally can-
not be denled, Sald Hemant Shah,
Wivisor, marketing and planning,

Godd Star, “1105 has now become a
huge fair in Asia and its growth rate
has been phenomenal. Infact it is a
hrand in fself now.” The fair not
||r|'.:. glwes ||.'1-\I'||.I."- a ['l|iI[||1rI'II (L1
shiowcase thelr designs, but is also a
mieeting ground for allied services
right from machinery, educational
institutes related to the industry and
even puablicatiomns

As Micholas Graham Smith, Sales
and Marketing Lepartment,
Marketing Lirector The
Diamond Trading
Company, pointed out,
“I]% works on a couple of
levels for the Indian maor-
kets. On an intemational
dimension, it gives for-
eign visitors an insight
imto the quality and cre.
ativity aof Indian designs,
and on a national level,
jewrellers get to Rnow
more about finishing
details of designs, and
newer conoeEpts and
ideas.” India's skand as a
downstream destination
for international jew-
ellery brands and as a
manufacturing hub s
consolidated. Howewer, it
rermalng to be séen how
S00T1 Wit can make our
statement as a largest
trading centre. But with
trade fairs like the HJ5,
the horizon only seems
closer now,
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