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WHAT PROMPTED YOU T ENTER THE

RETAIL JEWE' LERY MARKET?
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WHERE DO YOU RETAIL?
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I HIS SIGNATURE STYLE

WITH THE ENTRY OF BRANDED JEW
ELLERY, WHERE DOES IT LEAVE INDIVID
WAL BESIGNERS?
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YOU ARE KMOWMN TO SPECIALIGE N
BRIDAL IEWELLERY. WHAT ARE THE CUR-
RENT TRENDS IM THIS SEGMENT FOR
THIS SEASON?
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WHAT OTHER FASHION STATEMENT Is
J'-‘-"'.‘Flu LERY MAKING?
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WHAT ARE YOUR FUTURE PLANS?
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